
   Francis Koerber

  s k i l l s
   Project Management
   Supervisor/Art Director
   Brand Development
   Print & Social Media
   Commercial Photography

  a p p s
   Adobe Creative Suite
   WordPress Pro/Webhosting
   MS Office
   Quickbooks
   Audio/Video Production

All Things Media

Principal
Teton Craft Works LLC, Jackson, WY  ¤  2014-Present 

Developed line of products for retail/wholesale markets, 
including branding, marketing, sales, manufacturing. WEBSITE

Creative Director, Designer/Graphic Artist
Media Asset Management  ¤  1988-Present 

Offererings include design and production of print collateral, 
social media collateral, ads, handbills, posters, large format 
output, signage, display production, interactive media, form 
design, web design, audio production, scientific abstracts, 
trade magazines, vector illustrations and more. Clientelle: 
Wyoming Trout Unlimited, Timber Ridge Academy, Our Lady of 
the Mountains Church, Corning Medical Laboratories, Archdiocese 
of Baltimore, Health Care Financing Administration (Medicare/
Medicaid), Community of Science, The Caplan Group, The Pic 
Group, Catholic Relief Services, small businesses and non profit 
agencies. On contract as Production Director for The Catholic 
Review, 6 month term. WEBSITE

Marketing Manager/Webmaster/UI Developer 
Alabanza Corporation, Baltimore, MD  ¤  2002-2006 

Senior Designer/Creative Director and IT Arm for Macintosh 
Marketing Department overseeing two other full time 
artists on staff. Created all print and electronic collateral and 
communications for sales, marketing, trade shows, including 
inline booth graphics, banners and 3 Dimensional PVC 
signage for corporate offices. Developed GUI for Bulkregister 
LLC in conjunction with software engineers, and GUI/brand 
concepts for BrandCrawler online app.

Vice President, eMedia
Novak-Birch, Baltimore, MD  ¤  2000-2001 

Developed Flash trade show presentations including 
animation and audio, web site architecture and development, 
PowerPoint presentations, print collateral. Directed and 
managed UNIX web hosting technologies including web 
site development, beta structures, ftp, and email accounts. 
Designed and developed audio/visual technologies (hardware 
and software) for large format exhibit presentations. 

Electronic Communications Manager
Cadmus Communications, Linthicum, MD  ¤  1997-2000

Managed branding and marketing initiatives, exhibit graphics, 
intranet (Exchange Server) and assisted in the launching of 
E-Doc, a web hosting platform for scientific journals online 
including Nature.com, HarrisonsOnline.com, The Journal of 

Marketing professional with extensive experience 
in communications, publishing, branding, 
promotional collateral, product design, information 
architecture, signage, display fabrication, video  
and audio production.

Mac Technical support preparing files for offset 
and digital printing, electronic and web based 
publishing, large format and display fabrication.

443.286.0274 ¤ Francis@FrancisKoerber.com ¤ FrancisKoerber.com

Immunology, The Endocrine Society, and other scientific 
journals. Created large format charts and web site for 
Lippincott Williams and Wilkens. Designed inline trade 
show booth for Seybold 2000. Produced digital video 
training series and streaming modules for intranet 
across 9 divisions on the east coast. Wrote specification 
and GUI design for online abstract submission and 
interactive meeting planner for peer review. Created 
Online Journal Walkthrough CD in collaboration 
with The Endocrine Society for the 1998 National Annual 
Conference of Endocrinology. 

Other Skills and Accomplishments
Musician: organist, pianist, conductor, composer, 
Ambassador for Sibelius Corporation.  
Author: The Demystification of the Gregorian Modes & 
The Demystification of the Harmonic Series 
Technician: Piano tuner, and consultant for 
installation of Roland C-330 digital tracker organ, 
Holy Rosary Parish, Lander, WY and organ restoration, 
Basilica of the National Shrine of the Assumption of the 
BVM, Baltimore, MD  
Artist: Third place winner Jackson Hole Salon Show 
Center for the Arts 2015 , Jackson, WY (sculpture, 
Moulton Barn) including exhibits in Jackson Hole Art 
Fair, The Sugarloaf Festival and Howard County Community 
College exhibit, “Think Inside The Box”.

http://www.tetoncraftworks.com
http://www.franciskoerber.com


alabanza corporation 

¤ inline trade booth & complimentary collateral
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corporate brand design
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BrandCrawler harnesses the

power of the Internet to identify

threats to your company, product 

and brand names.
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Safeguard your company’s online assets.

With over 500 million users online worldwide, threats to your company’s

products or brands are everywhere. Now there’s an effective, affordable

service from BulkRegister, provider of business- to-business domain name

registration and management services. This powerful new service helps assess

your vulnerabilities to online identity theft and brand abuse, and gives you

the in-depth information you need to stop it.  

BrandCrawler scours proprietary databases using specialized search algorithms

to identify Web sites and homepages in which your company, product names,

or trademarks are being used—and delivers its co
mprehensive findings in an

easy to understand, custom report securely to your desktop computer.

BrandCrawler protects you from:

• Competitors and cybersquatters diverting traffic and diluting your identity

• Companies conducting e-commerce using your brand assets

• Customer confusion and corporate reputation damage

• Association of your brands with objectionable content

Security plus ROI.

BrandCrawler can make a huge difference in your business. You’ll have

confidence that your customers are not being sidetracked from your site.

Confidence that no other Web site is leveraging the investment you have

in your brands. And confidence that you know what Internet threats need

to be addressed to safeguard your company’s revenue.

Guaranteed, affordable results for SMEs.

Created specifically for small and medium sized businesses, and the legal

professionals who serve them, BrandCrawler is the most cost-effective,

comprehensive service available to identify brand and trademark infringements.

Both the one-time reports or a monthly subscription schedule provide all

of the details required for further action – at a fraction of the cost of

competitive products.

• • • • • • • •  • • • • • • • • •
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S A V E  T H E

Yellowstone 

Cutthroat Trout
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Conserving, protecting & restoring 

Wyoming’s coldwater fisheries 

and their watersheds
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The Problem…

The iconic population of Yellowstone 

cutthroat trout in Yellowstone Lake  

has been decimated by the introduction 

of non-native lake trout and needs your 

help! While the Yellowstone Lake/Upper 

Yellowstone River system was once home to  

an estimated 4,000,000 Yellowstone  

cutthroat trout the current population total  

of Yellowstone cutthroat in the Yellowstone 

Lake is unknown. The latest estimates place 

it at no more than 10% of historic levels, 

likely less than five percent, and potentially 

as low as 1-2%.

Four 8-12" 

Yellowstone 

cutthroat trout 

removed from 

the stomach 

of an adult 

lake trout. 
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Trout Unlimited ¤ 4 color brochure

The History of

the Problem

The unique environment of 

Yellowstone lake was once 

considered a stronghold 

for genetically pure 

Yellowstone cutthroat trout 

and relatively safe from 

the impacts of 

climate change. 

In addition, 

Yellowstone 

cutthroat trout are 

noted as a keystone 

species for this 

entire ecosystem 

with over 40 other  

species dependent on  

them for survival.

While theories as to the 

time and means of the 

illegal introduction of lake 

trout in Yellowstone Lake 

vary they were officially 

discovered in the lake in 

1994. Of the main threats 

to Yellowstone cutthroat 

trout subsistence 

that have been 

identified, including 

lake trout, drought, 

and whirling 

disease, lake trout 

are overwhelmingly 

recognized by 

fisheries biologist to 

be the most significant. 

To combat this invasive species the National 

Park Service has been employing gill netting 

on Yellowstone Lake since 1995 and currently 

spends approximately $1,000,000 annually on 

the effort. To date a total of over 800,000 lake 

trout have been netted; 220,000 in 2011 alone. 

The lake trout population is now estimated at 

300,000 - 400,000 adult fish.

Working Towards Recovery

The key to Yellowstone cutthroat trout 

recovery is major suppression of lake 

trout while, at the same time, cutting off  

recruitment into the  lake trout population.  

To accomplish this goal a hydro-acoustic  

study on Yellowstone Lake was initiated  

on August 16, 2011. 

A total of 141 hydro-acoustic tags were 

surgically implanted into lake trout. The 

movements of these fish are currently 

being monitored by 40 strategically placed 

receivers. This three-year telemetry effort 

requires a significant National Park Service, 

US Geological Survey and non-governmental 

organization commitment of money, research 

time, and support. Non-governmental 

organizations such as Trout Unlimited have 

already donated $40,000 to get the project 

started in 2011 and committed to raising, as 

a minimum, an additional $85,000 by spring 

2012 to support the second year of the study. 

The National Park Service has committed to 

assisting with this study and to continuing the 

expanded lake trout suppression program and 

the US Geological Survey has committed to 

research staffing and project coordination. The 

US Geological 

Survey would 

also like to 

increase the 

scope of the 

study from  

40  to 80 

receivers with 

each receiver 

costing 

approximately 

$1400.

It is not too 

late to save the 

Yellowstone 

cutthroat, but 

we need help to 

make it happen. 

 YES! I want to help SAVE the 

Yellowstone Cutthroat Trout!  

Please accept my tax-deductible 

donation (specify amount below).
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Some of the  

more than 40 

species effected 

by the  decline 

of the native 

cutthroat trout.

A significant 

advancement has been 

the start of a three-

year hydro-acoustic 

telemetry study  to 

identify lake trout 

movement patterns 

and spawning beds.

You can support this effort with the cost of a 

telemetry tag at $400, or help us put another 

data-gathering receiver on the lake for $1400. 

Every donation of any size will help this 

crucial study continue. Won’t you please 

join us by contributing today?
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teton craft 
works ¤ spring 

catalogue 
illustration

teton craft works 

¤ full color offset vector art poster

graphic 

arts

teton craft works ¤ umbra font DESIGN
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Trout Unlimited ¤ info graphic illustration

• Silent Auction!  • Live Auction! • Raffle Drawings!  • Prizes!

Admission: $75 per person
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1 Saturday, May 4, 2013   •   Hotel Terra in Teton Village

Doors open at 5pm   •   Reception, Dinner and Raffles at 6pm  

Wyoming Trout               
 Unlimited and Jackson Hole Trout Unlimited

are pleased to present

All proceeds will benefit WYTU/JHTU fisheries conservation 

efforts in Wyoming. Must present ticket at door.

Tie-One-On Fundraising Banquet and Auction
wyoming trout unlimited ¤ event brand illustration
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timber tots ¤ rebranding for new arm of tra

timber ridge academy ¤ feather banner
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starry night miniature

osprey

moulton barn [3rd place prize Jackson Hole Salon Show 2015]

wood

sculp
ture


